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GROUP-A

Business Econgmics

UNIT =1 Macro-Economic Concepts and Nationa fncoma

Marco-Economic Variables. Circular Flow of Income in Two, Three, Four Sector Economy, Refation
between Leakages and Injections in Circuler Flow; National income- Concepts, Definiticn, Methods of
‘Measurement-GN?P identity, basic macroeconomic identity, Problems in Measurement—of Natienat———— ..
Income & Precautions in Estimation of National iIncome.

Role and Limitations of Macro Economic Conceptin Business Economic decisicn Making.

UNIT-Il: income, Employment, and Price Levef

¥
Theory of Employment and Income: Classical Approach and Simple Keynesian Approach.

Consumption_ Function, Relationship between Saving and Consumption. Investment function: Induced
and Autonomous, Multiplier in Twa Sector Model {Concept only),

Functions and Forms of Money, Demand for Money, Measures of Maney Supply, Quantity Theory of
' Money, Inflation: Types, Causes, Impact and Remedies.

GROUP-B
Business Statistics

UNIT-i : Presentation and Classification of Statistical Data

Definition, scobe, functions and limitations of Statistics; Statistica) Data: Meaning and typeé, Coflection,
classification and presentation of data. Construction .of a frequency distribution; different charts and
diagrams, Different measures of central tendency, Different Measupes of dispersion : Relative and

Apsolute, e
UNIT-11; Correlation, Regression and Time Series Data Analysis.
Correlation Types of Correlation, measurement of correlation {Karl Pearson’s and Rank Correlation

Method)
Simple Regression - meaning and regression equations. Relationship between correlation and

regression, L
Analysis of Time series date-Components of 3 time series. Importance of Time Series, Methods of
meesurement of trend — sami zverage methad, moving everaze method and method of lesst sguare.
Suggesredreadings: — - IR
I Stafistics - 5.F.Gupta

2. Business statistics — S.N.Dey

By statistics -5 CGupta

4. Statistics —N.G.Das

5. Economics ~ Branson s

& Macro Economics - J. Sarkheaf
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Macro Economics — Bhattacharjee & Sankar
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BUSINESS ETHICS AND BUSINESS COMMUNICATION

UNGT — |

Introductior of Ethics: Meaning, Some Canon of Ethics, Nature of thice, Ethical Steroerd, Factors to be

censidered in making the ethical judgment.

UNIT-

Ethics at Work Plzze: Ethics in Marketing and Consumer Protection — Eihlcs in Account'ng and Finance.

Corporate Socizl responsibility,

UNIT-II!

Business Communication: introduction, Objectives, Basic feature of Communication, Effective

Communization — Principles, Models.

Types of Communication: Formal & Informal Communication, Corporate Communication, Group
Discussion, Mock Interview, Seminar. Modern Forms of Communication -~ FAX, E-Mail, Videc

Conferencing.

UNIT-1Y

Writing of Business Letters, Quotation & Offer, Inquiries, Placement of Order, Cancellation,

Modification, Status Enquiry, Insurance & Bank Matters.

Suggested Readings:

A.C.Fernando, Business Ethics and Carporate Governance, Pearson Education
U.C.Mathur, Coarporate Governance & Business Fthics —Text & Cases, McMillon
B.N.Ghosh, Business Ethics and Corparate Governance, Tata McGraw hill

Ashik K.Ladhani, Business Ethics & Business Business Communication, Taxman
R.5.N.Piliaj, Bagavathi, Modern Commercial Correspondence, S. Chand 7
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UNIT-IH
Vouching, Verification, and valuation of Assets and Liabilities: Meaning —

Types of Vouchers — General Principles of Vouching — Vouching an
Different ttems of Transactions - Verification and valuation of Ass
reference to Goodwill, Plant and machinery, Building, Investment, St

Overdraft, Bilis Payable, share capital, Loan and Contingent Lizabilities.

UNIT-1V

Qualifications of an Auditor including the relevant provisions of The Charered accountants A

Appointment, remuneration, Remaoval, Rights, Duties, Liabilities of an auditor.

Suggested Readings:

Auditing & Assurance By S.K.Basu
Contemporary Auditing By Kamal Gupte
An Insight into Auditing By B.iK.Basu

-

ves — importance —
hecking — Vouching ¢
bilities with specia
opyright,

154¢:




O.oom Henours

tal

i

detel ol f T
D05UrE ~ A4

Ini
AUDITING AND ASSUZ A Lt

Mearing Objective and scope of Audit, Types of Audiz, Steps befare commencement of Aucit of

A Firm, Company. Audit Programmed (Basic Conzepts),

Concept and Pririciples of Interra; Check and Internai Control, Auditars duties regaraing interne,

checking, Distinction between internz| check a2nd internz| tentrel, Auditor’s g
Interna! Checking of cash, Stock in trade, Large Departmer: stores.

osition in reiztion ta

UNIT-11
Vouching:

Iieaning, objectives, importance and factors, vouching of cash sook, cash sales, receipts from
' debtars, preliminary expenses, travelling expenses.
Verification and valuation of assets and lizbilities, meaning, importance and auditor's duties in
regard to verification and valuation of stock, investment, goodwill, creditors.

UNIT =111

Company Audit, Qualification, appointrent, remuneration, rights, duties ard liabilities of
tompany auditor, Divisible profit and dividend — Auditor's Duties {with case laws),
. .

UNIT=- v T ) ' T

Audit report and certificate — definition, distinction betw

€&n report and certificate Types of
report, Contents and specimen of Company Audit report.

Auditing and assurance Standards — Cverviews,
functions of Auditing and Assura nce, Standard Board {AASB),
to be studied with referemtp1 to AAS in India].

Suggested Readings:

Auditing & Assurance S.K.Basu
Contemporary Auditing - Kamal Gupta

standard setting process, objectives and
Documentation and Audit Evidence [Topics

T ol T S S TR Aaalid o oo ——
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Auditing ~ P.LGanguly
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GROUP-a
Business Economics

UNIT =1 Macro-Economic Concepts and National lncome

Merco-tconomic Varigbles. Circilar Flow of Income in Two, Three, Four Szctor Economy, Relation
between Leakage: and tnjections in Circular Flow; Nationzi :ncome; Concepts, Definition, Methods of
Measurement-GNP identity, basic macroeconamic identity, Problems in Measuremer: of Natianz

income & Precautions in Estimaiion of National Income.

Role gnd Limitations of Macro Economic Concept in Business zconemic decision Making.
UNIT-I): tncome, Employment, and Price Level
Theory of Employment and Income: Classicai Approach and Simple Keynesian Approach.

Consumption Function, Relationship between Saving and Consumption. investment function: tnducec
and Autonomous, Multiplier in Twa Sector Mocel (Concept only}.

Functions and Forms of Money, Demand for Money, Measures of Money Supply, Quantity Theory of
Money, tnfiation: Types, Causes, Impact and Remedies.

GROUP-B
Business Statistics

UNIT-1 Presentation and Classification of Statistical Data

Def]nition, scope, functions and limitations of Statistics; Statistical Data: Meaning ard types, Collection,
classification and presentation of data. Construction of a frequency distribution; different charts and
diagrams, Different measures of central tendency, Different measures of dispersion : Relative and
Absoiute. 7

ey i I

UNIT-II; Correlation, Regression and Time Series Data Analysis,

Correlation - Types of Correlation, measurement of correlation {Karl Pearson’s and Rank Correlation
Method!

Stmple Regression — meaning and regression equations. Relationship between correlation and
regression. ' '

Analysis of Time series data-Components of a time series. Importance of Time Series, Methods of
mezsurement of trend — semi average method, moving -average method and methoo of least square.

Suggested readings: i

"7 Z7 "Business statistics — S.N.Dey

Statistics — 8.C.Gupta

Statistics —N.G.Das

Economics — Branson

Macro Economics — J. Sarkhea!

Macro Economics — Bhattacharjee & Sankar
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UNIT-US

Eustnzzs Commiunication: introdustion,  Cbisctwves, Basic festure o Commurcstio] EAecive

Corrgication - Frinopies, Models,

Tynee of Communicaticn: formes & nformal Communicatar Corcoroie

Mocik  Interview, Seminar Mogers Forme of

Lenferencing,

UNIT-Y
Wirtsg of Business Letters, Quotsiion & Gffer, Inguines, Placemen: of Order Langepiation,

BAzcification, Status Encuiry, Insurance & Bank Matters,

Sugeesled Readings.,
A.C Fernends, Business Etnics and Corporate Governanse, Pearson Loucs=on
W.CMatrur, Corporate Governance & Business Ethics — Text & Cases, Mciilor

Azhik ¥ Ladnani, Business Ethins
BSOS



UNIT-HE

Eusinzss Communication: introoustion,

Cormunication — Principies, Maodels,

Tynze of Commurication: Tormas & informal Sommunicat.on CTorporsse

Forms ol

assiaon, Mock Inierview., S=minan

Cenferencing.

(MEEAY

viriing of Business Letters, Quotztion & Ofter, Inguires, Placement of Order, Zancebclion,

PAocidication, Status Enguiry, Insurance & Gank Matters,

i
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‘EE
AC Fernando, Business Ethics and Corporate Governance, Peasson Eoucssion
L.C.Mathur, Corpurate Governance & Business Ethics — Text & Cases, McMilon

B.M.Ghosh, Business Ethics and Corporaie Governance, Taia MeGraw hiii
Ii.shila.K.Ladhani, Business Ethicy & Busines: Busi

]
o

F.5.N.Piltzai, Bagavathi, Moderr Commercial
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